Nowadays, in the technology and global era, people need easiness and simplicity in all things, including in financial transaction. One of the facilities which support financial transaction is banking EDC machine. Many banking companies are already deploying EDC machines in traditional market merchants. There is a traditional market that relatively big and already known as shopping tourism icon in Yogyakarta, that is Beringharjo. The number of transactions and sales volume that occur in this market is estimated reach out until billion rupiahs. However, there are some merchants that still enjoy doing transaction by cash and reluctant to use the EDC machine because of the same reasons. The aims of this research are 1) To find out the criteria that prioritized by merchants as considerations to use EDC machine 2)To construct the EDC machine implementation model at Yogyakarta shopping tourism traditional market. The model used in this research is the AHP (Analytical Hierarchy Process) model. The result of this research shows us that the order of criteria or factors that influence the traditional merchants' acceptance of the use of EDC (Electronic Data Capture) machines in traditional shopping tourism icons in Yogyakarta are security, usability, and convenience where the security factor has the greatest weight. The analysis shows that overall, the merchant will consider the security, usability and convenience criteria based on the sub-criteria with the following weighting order; Turnover, Age, Features and shape of the machine, Technical training on machine use, Personal attitude/opinion, Socialization from related institutions, Influence of others.
Introduction
The arrival of tourists in a place or country will encourage the development of business activities that fulfill the needs of tourists. Some goods and services are intended to meet the needs of tourists. Expenditure of tourists while in a tourist destination will undoubtedly have an impact on local economic activities (Wardiyanto and Baiquni, 2011: 10) . In tourist destinations that are visited by many tourists, there will be a process of transaction/sale of goods and services.
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This can be seen from the trend of increasing the number of visits to Yogyakarta in the last five years (2011) (2012) (2013) (2014) (2015) . The total development of tourists visiting Yogyakarta Special Region from 2011 -2015 according to the Yogyakarta Tourism Office (2016) is presented in Figure 1 . In the current era of globalization and technological progress, people need ease and practicality in everything including the process of financial transactions/payment systems. The banking sector can undoubtedly play a role in facilitating this need because it has technology-based payment facilities. One of the facilities offered is the provision of EDC (Electronic Data Capture) machines at various types of merchants.
According to information from Bank Indonesia (2017), the number of EDC machines in circulation, the number of merchants and EDC machines installed, the number of debit and credit cards and the nominal transactions made in 2016 has increased compared to previous years.
One location that is the target of implementing EDC machines is the traditional market for shopping tourism icons. Traditional markets hold great potential to serve as tourism assets. This is because traditional markets have regional characteristics that cannot be found in modern markets so that they can provide special memories and impressions for visitors. The existence of a traditional market must be maintained by making it a business and tourism node. Traditional markets must reflect the balance of traditional values with the latest trends (Republika, 2016) . DOI Merchants in traditional markets have a heavy workload with a length of time to sell for around 12 hours per day. In their daily activities, many market merchants do various kinds of work, including buying goods, arranging merchandise, calculating retail and wholesale prices and serving and transacting with buyers. With the workload, good conditions, stamina, and concentration are needed so that no mistakes occur. The use of EDC machines is one way to increase efficiency, secure transactions, and reduce the risk of errors in transactions (Kompasiana, 2016) . Payment innovations with cashless (non-cash) systems will make it easier for merchants and visitors to transact (Satria, 2017 In Beringharjo Market, many EDC machines are requested by merchants of fabrics, batik and souvenirs. These merchants feel that the existence of EDC machines is a must because they also serve tourists who shop both domestic and foreign tourists (Sugiarto, 2015 Based on the background and formulation of the problems described above, this research has the following research objectives:
1. To find out the criteria that prioritized by merchants as considerations to use EDC machine.
Develop an implementation model for banking EDC machines in traditional shop-
ping tourism icon markets in Yogyakarta.
Literature Review
Throughout the writer's observation of the results of the literature study, there have not been many studies that have reviewed traditional shopping tourism markets. Moscardo conclude that research on behavior in using EDC (Electronic Data Capture) machines or more specifically, the behavior of using EDC banking machines by traditional market merchants, especially for markets in the Yogyakarta area has never been done. Table   1 shows us the research on shopping tourism and adoption of E-Banking technology. 2. AHP is known as the only multi criteria decision making method that can measure consistency of decision making.
3. AHP has the ability to analyze large criteria and sub-criteria.
4. AHP is able to estimate critical factors 5. AHP has the ability to divide complex problems into several criteria and sub-criteria so that the results obtained will be systematic. Internet Banking is one of the e-banking services offered by the banking industry to facilitate services to consumers, but not everyone has the willingness to utilize 1. There are many criteria 2. There is a discrepancy between criteria 3. Different measurement units between criteria
There are many alternative solutions to be chosen
The solutions that AHP can offer related to these problems are:
1. Decomposition, which is the ability to decipher complex criteria to be simpler.
2.
Comparative judgment, which is comparing and giving weighting between criteria/ sub-criteria (pairwise comparison).
Determine the ranking/priority (synthesis of priorities).
To answer the research problem, the authors propose a framework for the implementation of EDC banking models in traditional markets in the Yogyakarta. research models reviewed and initial interviews with the Chair of the Market Association, the authors took several criteria that were considered relevant as summarized in Table   2 .
The authors also use the factors in the previous research model to determine subcriteria. In order to facilitate the understanding of respondents, supported by the results of the initial interview with the Chairperson of the Market Association, the authors modified these factors to be specific and easy to understand. The proposed subcriteria are summarized in Table 3 . In this study, demographic factors are represented by sub-criteria of age and turnover. Turnover is used to replace income that used in previous research. Considering that this research was conducted at the level of traditional merchants, turnover was considered more relevant to use. For the attitude factor there is no change made by the author. The author only adds an attitude word with personal opinions to be more easily understood by respondents. Based on the research model framework summarized in Table 2.3 and Table 2 .4, the theoretical framework that can be proposed as a model in this study is as presented in Figure 3 .
In this study, the author will observe the criteria and sub-criteria that play a role in the decision making of traditional market merchants to use EDC machines. The criteria and sub-criteria that are compared in this model consist of quantitative, qualitative and subjective (multi-criteria) elements that have different measurement units. To overcome these differences, the authors use the AHP (Analytical Hierarchy Process) model. With this model, the writer can determine the weight and ranking of the criteria that affect the objectives and sub-criteria that affect the criteria.
With the AHP model, the author will get weights for each criterion and sub-criteria.
From the dominant criteria and sub-criteria, the author will compile an implementation model of the EDC Banking machine in the traditional market of shopping tourism icons. The model is expected to provide benefits for the community and related institutions, including the tourism department, the banking sector, and the traditional market merchants community to make policies for implementing EDC machines in traditional ICTSD 2018 markets for shopping tourism icons so that they can advance regional tourism and national tourism.
Methods
Location selection is done using a purposive method, that is the Yogyakarta area. The chosen traditional market is a market that has become an icon of shopping in the city of Yogyakarta, that is Beringharjo Market. This research uses a non-probability sampling method. It does not provide equal opportunities for each member of the population to be chosen as a sample (Sugiyono, 2008) . The sampling technique used in this study was purposive sampling. In this study, respondents selected as samples were those considered to understand and master the problem (expert) and can represent variables that have been formulated in the theoretical basis. The selected respondents came from various elements considered to be related to the research theme; those are the Chairperson of the Market Association and senior merchants. From the results of the initial discussions and interviews with relevant parties, the number of respondents considered appropriate (expert) to fill the questionnaire was as many as 20 respondents.
The research tool used in this study was a questionnaire. In this study, the author will use the AHP (Analytical Hierarchy Process) analysis method so that the questionnaire is arranged in a format that is easy to understand to fill the criteria and sub-criteria DOI 10.18502/kss.v3i23.5150 Page 208 ICTSD 2018 weights according to the opinion of each respondent. The closed questionnaire used was measured using the Saaty Scale 1 -9 with details according to Table 4 . Criteria A is very strongly importance than B 9 Criteria A is extremely importance than B
Source: Saaty (1990: 15) The questionnaire will be used to see the tendency of respondents in comparing two criteria based on weighting, so that the questionnaire submitted can be arranged in a format according to Figure 4 . In this study, the data analysis method that will be used is the AHP (Analytical The software program used to conduct AHP analysis is "Expert Choice 11". ICTSD 2018
Results and Discussions
After all data from the respondent has been completed, then the authors calculate the Geometric Mean of each criterion and sub-criteria. This number is then inputted in the Expert Choice program. From the results of the data analysis, it appears that the order of criteria or factors that influence the traditional merchants' acceptance of the use of EDC (Electronic Data Capture) machines in traditional shopping tourism icons in Yogyakarta is security, usability, and convenience where the security factor has the greatest weight.
The inconsistency rate is 0.00025 and the overall consistency number is 0.01 indicating that the inputted data is consistent and feasible to use. Explanation of each criterion is as follows:
a. Security
From the results of the analysis, the security criteria are the criteria that have the greatest weight in influencing the traditional merchants' acceptance of the use of EDC By using an EDC machine, the money from the transaction will be sent directly to the savings/checking account holding EDC transactions owned by the trader in the bank.
This will make it easier for merchants to manage their finances because they do not need to arrange money, tidy up and deposit them into the bank.
-Greater transaction potential By using EDC machines, merchants feel more benefited because there is a possibility that visitors will transact more. This is especially true for tourists who shop and only carry a limited amount of cash.
-Asset security
By using an EDC machine, merchants will not feel worried about the possibility of receiving counterfeit money. Trader's assets will also be safer because the money from the transaction goes directly to the escrow account so that it will reduce the possibility of being a victim of crime (theft and robbery).
c. Convenience
From the results of the analysis, the ease criteria also become criteria or factors that influence traditional merchant acceptance of the use of EDC (Electronic Data Capture) machines in traditional shopping icon tourism markets in Yogyakarta. From the observations of the researchers, the EDC machine feature is not too complicated because the shape is simple, it only consists of buttons and screens. When first installed, the bank also conducted technical training on how to use the machine. Every EDC machine also has a special call center for merchants if there is a problem when the transaction occurs or there is a mechanical failure. The results obtained can be seen in Figure 5 .
From the results of data analysis, it can be made an implementation model of EDC banking machines in traditional markets which become an icon of shopping tourism in the Yogyakarta area. The analysis shows that overall, the merchant will consider the security, usability and convenience criteria based on the sub-criteria with the following weighting order:
Turnover
Turnover is considered by merchants in assessing security criteria because with increasing turnover through EDC transactions, the merchant will demand more security.
Turnover is also a consideration for merchants in assessing usability criteria. Merchants believe that by utilizing EDC machines, the potential for transactions will increase because it can facilitate tourists who have limited cash. Turnover is also considered to have contributed to the convenience criteria because with increasing turnover, the number of transactions will also increase. This will help merchants to become more familiar with operating EDC machines.
Age
The analysis shows that age has a contribution to the decision to use EDC machines.
EDC is relatively considered safe, useful and easy to use by young merchants, but otherwise, older merchants will be more difficult to educate. Old-age merchants usually have a low level of education and are not familiar with the use of technology. In terms of transaction activity, they also feel more comfortable with cash transactions. This is very different from young merchants who are familiar with the use of technology in their daily lives.
Features and shape of the machine
The features and form of the machine have an important role to assess security.
Merchants must believe that inside the EDC machine there is a reliable security system and there are certain buttons or codes when executing transactions. In addition to being safe for its assets, the bank must also guarantee the security of debit cards or credit cards for tourists who transact. Features and form of machines also become sub-criteria that are considered to assess usability. EDC machines will be deemed useless if the buttons or steps that must be done by the merchant when the transaction is difficult or troublesome.
Technical training on machine use
Technical training is usually carried out by banks when starting EDC machines. This needs to be done so that the merchant can more easily understand the security system, ICTSD 2018 uses and also the ease of using EDC machines. Merchant will feel more confident if they are educated directly. In this training, the bank also needs to deliver a call center or emergency service in case of trouble in use.
Personal attitude / opinion
Merchant subjectivity still has an influence on the decision to use or not use EDC machines.
Socialization from related institutions
The socialization of the use of EDC machines has been carried out by various parties.
Apart from banks, the socialization of the use of EDC machines has also been carried out by the Industry and Tourism Office. Non-cash transactions using EDC machines are considered very relevant to advance Yogyakarta tourism and to increase business from the merchants themselves. Socialization from related parties is essential to convince merchants.
Influence of others
The success of the socialization of the EDC machine can also be influenced by the presence of other parties, in this case, family, fellow merchants, senior merchants who act as opinion leaders and leaders of the market community. Merchants will usually be more confident in accepting EDC machines if there are other merchants use or there is encouragement from a respected person.
An implementation model of EDC banking machines in traditional markets which become an icon of shopping tourism in the Yogyakarta area is illustrated in the conceptual framework as presented in Figure 6 .
Conclusions
The order of criteria or factors that influence the traditional merchants' acceptance of the use of EDC (Electronic Data Capture) machines in traditional shopping tourism icons in Yogyakarta is security, usability, and convenience where the security factor has the most significant weight. The analysis shows that overall, the merchant will consider the security, usability and convenience criteria based on the sub-criteria with the following weighting order; 1. Turnover, 2. Age 
